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Choice experiment model of consumer evaluation: tropical fruit mango and regional brand

Hiroshi Kameyama, Minoru Miyamae, Areerat Todsadee and Peter Lutes

Abstract

Recently the bland with the regional name has been widely used. This paper aimed to investigate the consumer’s

evaluation for tropical fruit mango. We employed choice experimental method with conditional logit model. The esti-

mated result indicated that consumer is conscious for regional brand. As the simulation, price cut increased the share

of that region.
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